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OVERVIEW 

GROWTH 
IN THE 

INDUSTRY 

By 2030 the expected tourist arrivals would reach 1.8 
billion globally.  

By 2020, the expected arrivals would reach 1.6 
billion arrivals globally.  

The Caribbean Tourist Organization reported a 
continued demand for the Caribbean region due to 
its cultural diversity and authenticity. 

Jamaica 
Tourist Board, 

2017 

UNWTO, 2018 

UNWTO/ 
UNESCO, 

2015 



OVERVIEW 

2016 has been the 

seventh consecutive 

year of sustain growth 

in internal travel  

The tourism industry 

experienced a 4.2% 

increase or 29.341 Mil 

in tourist arrival for 

2016 when compared 

with that of 2015.  

Source: Jamaica Tourist Board, 2017 
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OVERVIEW 

Observations: 

Travel interest inspired by: 

ÅAn increase ŘŜǎƛǊŜ ŦƻǊ ƛƳƳŜǊǎƛƴƎ ƻƴŜΩǎ ǎŜƭŦ ƛƴ ǘƘŜ ŎǳƭǘǳǊŀƭ 

offerings of a destination 

ÅSpecific emphasis on the diet of the people 3,4 

Å Interest slowly moving away from the Sun, Sand and Sea. 

ÅThe cultural offerings by each destination has been 

influencing visitors to return each year.1 



OVERVIEW 

Observations: 

ïThe tourist gaze has transition to other sensory 

experiences, desiring more of the tangible and intangible 

offerings of cultural diet 

 

ïPeople ǘǊŀǾŜƭ ƴƻǘ ƻƴƭȅ ǘƻ ŜȄǇŜǊƛŜƴŎŜ ŀƴƻǘƘŜǊ ǇŜǊǎƻƴΩǎ 

culture or to escape from the daily routine of work but 

also to reacquaint themselves with their own culture 

(Stoykova 2015; Gyr 2017; Lane etal., 2013 and Özdemir 

etal. 2017). 
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The Ministry of Tourism identified five pillars for 
tourism growth: 

ωTapping into new markets 

ωDeveloping new products 

ωPromoting investment 

ωBuilding new partnerships 

ωDeveloping new capital 

Gastronomy Identified as one of Seven (7) networks 
eyed to achieve the five pillars of Tourism growth 



RESEARCH OBJECTIVES 

Identify key factors that influence the diversification 
of the tourist product  

Understand the nature of the transition from 
traditional tourist lure (white sands and beaches) 
to the neology of gastronomy/ cultural tourism  

Understand the meaning of this change in the eyes 
of the government versus the private sector 


