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It’s a really beautiful mission.

To see what you showed us today,
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this is a privilege.
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10% (n=3) experienced the Fortress before, but
wanted to experience it again with their families
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\ the time you don’t get to see the people working, you

“I just appreciate that someone in the Fortress
mentioned it... 'm just happy I got to see it. Most of

\

i just get to see that something somewhere has been
I

! discovered. But this is really interesting that the
excavation can be shown to the tourists.”

Survey 13

https://canadiangolftraveller.com/five-favourite-cape-breton-experiences/

6% (n=2) seeking more representation for the
realities of the time period

“I think it’s really cool you're letting people even come and
see it. I think that’s something that [the public] never get
to see. And the methodologies that go behind it, and the
thought process behind it. I think too, [ was excited about
seeing something new and seeing people work in a
different career.”

Survey 22

' about the bioarchaeological site before '
visiting the Fortress of Louisbourg

CONCLUSIONS

Within the tourism sector, it’s been expressed that not many folks are avidly seeking
opportunities to experience and/ or learn about National Historic and Cultural
Heritage sites. However, there is a deep interest among travelers to learn more
about what is now Canada. I think the results of this study demonstrate the
opportunity to reach an unmet market and the importance of collaboration between
stakeholders to ensure the public is made aware of these very unique experiences
and opportunities — such as those available at the Fortress of Louisbourg.




