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Canadian Prairies and the case of shelterbelts
By William Ashton, Ph.D., & Rajesh Manchada,
Ph.D.

What you need to know
For more than a century, shelterbelts have been
integral to directing winds on the prairies.
Shelterbelts often combine bushes and trees that
deflect winds upwards and outwards to create a
sheltered area. Benefits of these working trees
include sheltering livestock and farm sites from cold
winter weather, improving soil quality, reducing
wind speeds, and lowering soil erosion. By targeting
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How this research can be used

informing practice and maximizing their effectiveness.
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